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32 Surveys Created / 11 Responses Received

Survey Response Rating

Patient satisfaction is an important and commonly used indicator for measuring quality in health care. It affects the timely,
efficient, and patient-centered delivery of quality health care. It affects everything from clinical outcomes and patient retention
to financial support and even publicity. Patient satisfaction is thus an effective indicator of your practice’s success. Because it is
so important, putting some effort into getting feedback is well worth your time. Based on the score reported below,
your response rate is below the threshold of statistically significant for this period. This does not
necessarily invalidate the data in this report, but you should use it with the understanding that it may not
accurately represent the views of all of the patients seen in the period. Strive to increase your response
rate.

Survey Response Rate: 34.38%
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v We have learned that when the surveys are provided via 34.38% 9.57%
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email AND paper, response rates increase. Print your
surveys on yellow paper.

v" When the patient shows for a follow-up, see if the survey is
completed. If not, have them complete it while waiting to
be seen.

Practice Net Promoter Score

This is arguably the most important metric in the survey. The other data reported here allows you to understand
how reliable this score is and gives you areas that your patients think could be improved. Hang your hat on this, but don’t
disregard what your patients are telling you in the other responses.
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Net Score: 82

Possible Actions to Improve Score
v Your score is below the national average, but you are still in the
top 90%.
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v There is most likely some room for improvement. Take a look at
your other scores to see if something jumps out at you.

v Think about your patients "Moments of Truth" and how your
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company is addressing them.




/Patient Involvement Rating \
Patient participation is essential in physical medicine and rehabilitation. As a clinician, your job includes the process of

education to improve the patient’s physical, sensory, intellectual, psychological and social functioning. Since a person acts for a
reason, i.e., has a goal-directed behavior, a crucial part of the rehabilitation is to implement interventions that are meaningful

and relevant for the patient. Their participation in these activities is essential for their buy-in. When compared with the other
practices around the country, your score is more than one standard deviation below the national mean. This
means that your patients feel less involved in their care than do the patients at more than 95% of the
companies we survey. More than likely, you are not getting a representative sample of your patient
population. Involve your practitioners in the patient survey process and see the notes under your "Survey

" Call us to learn more!

Response Rating.
Pt. Involvement Score: 90.2%
Possible Actions to Improve Score

If your response rate is good, it may be time to provide

some education to your clinicians. Patient education and
engagement 1S Crltally lmportant to practlce success. 85 9; 85 90
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Practice Patient Comfort and Convenience Rating

The patients who visit you are typically in a stressed emotional state so creating an atmosphere that makes your patients feel at
home can go a long way to calming their nerves. Studies show that the patient’s first impression highly influences their overall
satisfaction with their visit. This metric attempts to provide you with some insight into how easy or stressful it is to give you
their business! Based on responses to our survey, your company is close to, but below the average of patient-
reported comfort of your office and ease of scheduling. The good news is that you are within one standard

deviation of the mean. Strive to move your score above the national mean.

Pt. Comfort Score: 95.45% — —
Possible Actions to Improve Score /90 /90
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Take a fresh look at your entrance, waiting area and ) You 4 ) 80 Nation£|00\
reception. Does it feel like a place you want to hang 95.45% 96.43%

out? Or does it feel institutional? Is there something

you can do to warm it up, to soften the space? To make

it feel welcoming?




-

Overall Patient Satisfaction Rating
The lifeblood of your practice is your patients. When patients express high levels of satisfaction with their health care

national mean.

Overall Score: 93.13%

Possible Actions to Improve Score

Make sure the practitioners are communicating
effectively with your patients.

Review your "Care Providers" and "Questions"
dashboards to see if the issues are company-wide or
practitioner specific.

Review results with staff and review remedial

efforts.
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will show you that keeping an existing “customer” is much less expensive than finding a new customer, so it is important that
your company strives to retain them. Based on patient feedback reported to the right, your score is below the

mean national score, but you are within one standard deviation. Strive to move your score above the

7~ o\

o

80

\ ~ 100
National <
96.8%

\

providers, studies show that their physical outcomes are better than for those who are dissatisfied. Further, marketing studies
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specific patient satisfaction survey data follow these steps:

Connect to the internet.

Enter your email and password as an Existing User.

In the “My Account” tab, click on “Patient Satisfaction”

Enter www.qualityoutcomes.com/ssl/signin.aspx into your web browser.

Begin to review the Report options available in the top navigation bar.

Please contact Quality Outcomes with any questions, suggestions or concerns that you may have.

Quality Outcomes, LLC

WWW, qualitvoutcomes .com

800-986-3004

Digging Deeper into Your Patient Satisfaction Survey Results

The Quality Outcomes’ Patient Satisfaction system provides you with extensive information about the views that their patients

of the Quality Outcomes’ system. Far greater detail is available when you log into your account. To access your company’s

hold about a wide range of topics. This summary report provides a very high-level view of your data compared to other users



http://www.qualityoutcomes.com/ssl/signin.aspx
http://www.qualityoutcomes.com

